
We’re here to help!
Contact the Girl Scouts of Minne-
sota and Wisconsin Lakes and Pines
Communications Depar tmen t  for
media assistance

Tauna Quimby
Director of Communications
tquimby@gslakesandpines.org
320 252-2952 ext. 221
800 955-6032  ext. 221

Judy Theisen
Communications Design Assistant
jtheisen@gslakesandpines.org
320 252-2952 ext. 227
800 955-6032  ext. 227

Cookie Sale media plan
Adult  PR Lead

Girl/ s

Business
Woman

Name/phone of
Community Cookie
Manager

Newspaper/s name Contact

Radio

NOTES:

Girl Scouting bui lds girls of courage, confidence, and character
who make the world a better place.

Girl Scouts of Minnesota and Wisconsin
Lakes and Pines

Info at  your fing ertips!
Cookie history
www .girlscouts.org
   (click program, then cookies)

About the product/r ecipes
www .abcsmartcookies.com

About Lakes and Pines
www .gslakesandpines.org

Booth Sale locator
www .girlscoutcookies.org

(Use in March,  samples above)
In late February or early March, deliver the second media packet.  When published,
the community will know they can support the girls by purchasing thr ough booth
sales if they didn’t  get the chance to order.  Most booth sales are advertised at
www .girlscoutcookies.org.

The second full week in March is called “Girl Scout  Week.”  It’s a celebration of the day
Girl Scouts’ Founder Juliette Low met  with the first  group of girls — March 12, 1912.
Newspapers and magazines may be happy to promote Girl Scouting by placing a
complimen tary ad (see above, left) in addition to a media release. The photos in the
ad can be revised to include girls in your community , just let us know.

During Girl Scout  Week, many faith communities ha ve services for Girl Scout  Sunday
or Girl Scout  Sabbath which may be published to the community .  The certificates
(shown above right) will be available on the Lakes and Pines web site to help show-
case girl’s efforts. While not  directly linked to a media campaign, Girl Scout  Sunday/
Sabbath does help promote Girl Scouting to a wider audience.

Media Wave II:

DELIVERY/BOOTH SALES/
GIRL SCOUT WEEK

Service Unit Marketing Guide for the

Girl ScGirl ScGirl ScGirl ScGirl Scoutoutoutoutout  C C C C Cookie Saookie Saookie Saookie Saookie Salelelelele
Created by Girl Scouts of Minnesota and Wisconsin Lakes and Pines.
Please distribute to the public relations or marketing volunteers in your service unit .

MAKE A PR TEAM!
Now thr ough January
Media - for the girls!
Invite a Girl Scout  cadette, senior, or
ambassador to get experience in
mass communications by helping
you promote the Girl Scout  Cookie
Sale.  She’ll boost sales for the whole
area (not just promoting her Sale).
Be sure she’s aware that  there are
badges relating to media and public
relations.

She’ll need an advisor who’s comfort-
able with media r elations.  A local
businesswoman who works in public
relations or marketing may be a good
choice.  Contact  us if you need help.

Cookies changed my life!
Many businesswomen credit  the Girl
Scout  Cookie Sale for skills they use in
their career today.  Can you find a
volunteer willing to share her story in
an interview or write a “Letter to the
Editor”  during the Sale?

TIMELINE

MEDIA WAVE I: PRE-ORDERS
December-January
Make a list of the newspapers and radio
stations in your area.  Prepare  a copy of
the pre-order news release  (for newspa-
pers)  and public service announcement
(for radio stations) for each of the media
outlets on your list .  Templates are on the
Lakes and Pines web site or contact  us.

In early January,  work with your PR Team
to deliver announcements in person.  Your
cookie  cupboard manager has public
relations cookies to share with the media.

MEDIA WAVE II: DELIVERY/BOOTH
February-March
Using your previous list and the delivery/
booth sale media information fr om the
Lakes and Pines web site, invite the media
to donate advertising space or write an
article during Girl Scout  Week (second
week in March). Some newspapers get
business customers to sponsor an ad
during this time .  Ad samples are inside
this publication f or your review.



Media Wave I:

PRE-ORDERS
Camera ready artw ork

In addition to sending a media release, you migh t  also work with your PR team to garner
local advertising suppor t  for the Girl Scout  Cookie Sale.

These camera-ready ads let the community know girls ar e taking orders and aims to
remind them that  when they buy cookies, they’re investing in the community .
There are two prin t  ad styles which are also suitable as poster designs for you to prin t.  In
addition, there are web banners (examples shown below).

Invite the media in your community to support  Girl Scouting thr ough donating advertis-
ing space for the Girl Scout  Cookie Sale.  The Lakes and Pines Communications Staf f is
happy to e-mail camera ready artwork to the media outlets for you.  Simply send your
request to: communityr elations@gslakesandpines.org.

Ad/Poster, above
Web banner, below

W
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11x17 Poster or full page ad, below

THE GIRL SCOUT  
COOKIE PROGRAM  
The Girl Scouts of the USA is the premier leadership 
organization for girls.

The Girl Scouts Cookie program is the largest girl-led business  
in the country and generates over $700 million for girls and 
communities nationwide.

Through the Girl Scout Cookie Program girls develop �ve 
essential skills:

�%�� Goal setting 
�%�� Decision making 
�%�� Money management 
�%�� People skills 
�%�� Business Ethics

For more information on the Girl Scout Leadership Experience,  
go to www.girlscouts.org/gsle

Outcomes
Above
Available as an Adobe Acrobat (PDF)  on the
Lakes and Pines web site, this handout  is both
a fact  sheet for interviews with the media and
provides information in a media kit  (with
news release or public service announcement,
prin t  ready ads, and cookies) to local newspa-
pers and radio stations.


